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Background: Mobile Testing and Counseling
 (MTC) has proven an innovative approach to reach most-at-risk populations (MARPs). In 2006 the government of Ethiopia and the Private Sector Project-Ethiopia (PSP-E), initiated a pilot project to deliver MTC in six urban sites of Oromiya Region, located along the busiest roads in the country..

Methods: Before MCT services were offered, PSP-E conducted five days’ social mobilization in each town. Upon completion of social mobilization, two or three mobile teams worked in each town for five days. Each team consisted of five counselors, a lab tech, a receptionist, and two guards. Client-intake forms were used to capture data. 

Results: A total of 5640 clients were counseled and tested in six weeks. Data shows that 35% of the clients were 20–24 years old and 24% 15–19. Over two-thirds of the clients (63.8%) had never been married. Key findings were: 1) 4% of clients said that they had sex in exchange for money, gifts or favors;  2) more than one-fourth of clients had been tested in the recent past; 3) more than half of the surveyed clients identified their primary reason for testing as the “need to plan for the future.” (about one third of the clients felt that they were at risk of contract HIV): 4) about one-third of the clients used a condom during their last sexual encounter; 5) about half the respondents indicated that they had engaged in pre-marital sex; 6) 10% of the clients indicated that they had sex while intoxicated.

Conclusions and Recommendations: MCT is an effective approach to reach large numbers of MARPs, especially young people,
 in a short period. Strategies should be developed to provide post test counseling for repeat testers, increase condom use, and reduce sexual encounters while intoxicated. 

























































































































































































































































































































�Be consistent with either “counseling and testing” or “testing and counseling.”


�Do we have data to back up the assertion that MCT is especially effective in reaching young people?





